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Citi Raises More Than S$430,000 in Support of ChildAid in 2021 

The amount includes S$270,000 by Citi’s Technology teams with the support of its partners 

under the “Citi & Partners Support ChildAid” Campaign. 

 

Singapore – Citi Singapore is proud to announce that through the “Citi & Partners Support 

ChildAid” campaign, an additional S$270,000 has been raised in support of ChildAid. This 

brings the total amount Citi has raised for ChildAid in 2021 to more than S$430,000.  

Over the month-long campaign, all of Citi’s Technology groups such as Citi Technology 

Infrastructure, Institutional Client Group Technology and Global Consumer Group Technology 

collaborated with their technology partners including Dell Technologies, World Wide 

Technology, Hewlett Packard Enterprise and Wipro Limited to raise this amount. The bank 

made a direct contribution of S$100,000 while the partners donated a total of S$170,000. The 

“Citi & Partners Support ChildAid” initiative was also organised in conjunction with National 

Volunteer and Philanthropy Centre’s (NVPC) SG Cares Giving Week 2021, a movement that 

celebrates the spirit of giving and seeks to make giving part of our way of life. 

Since the partnership between ChildAid and Citi began in 2002, and as of 2021, the bank has 

raised more than S$7.1 million in support of The Straits Times School Pocket Money Fund 

(STSPMF) and The Business Times Budding Artist Fund (BTBAF).  

Commenting on Citi’s efforts, Stacey N. Lacy, APAC Chief Information Officer and Head of 

Operations & Technology for Citi said, “Citi’s mission has always been to enable growth and 

economic progress in the communities where we operate. With the COVID-19 pandemic 

escalating socio-economic challenges around the world, we are reminded even more than ever 

of doing our part for the community here in Singapore. Through our longstanding partnership 

with ChildAid, we are privileged to be able to provide meals and provisions for school children 

who need the added support, and at the same time, offer every child an opportunity to pursue 

their passion in the arts. We are grateful to our esteemed partners who have made this 

possible.” 

Support ChildAid is a firm wide initiative in Citi and a commitment that is supported throughout 

the year. Citi employees raised over S$151,000 from a franchise wide employee fundraising 

campaign in July and a S$10,000 commitment was also made by the Citi Commercial Bank to 

BTBAF. Beyond monetary contributions, Citi Commercial Bank also supports BTBAF through 

the annual commissioning of BTBAF’s young artists to design calendars which are distributed to 

clients and partners.  

“For almost two decades, Citi has aided the lives of hundreds of thousands of socially-

disadvantaged children in Singapore. Even under the prevailing COVID-19 restrictions, Citi, its 

employees and its partners have gone through great lengths to carry out its fundraising efforts 

for The Straits Times School Pocket Money Fund and The Business Times Budding Artists 

Fund. It’s been especially difficult these past two years – but Citi has remained extraordinarily 

steadfast in its support. On behalf of the present and past beneficiaries of the two funds, I 

extend my deep and sincere gratitude,” said Helmi Yusof, Organising Co-Chairman of ChildAid 

2021. 
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About SG Cares Giving Week 2021 

SG Cares Giving Week is an anchor initiative of the national SG Cares movement held annually from 1 to 

7 December, that celebrates the spirit of giving and seeks to make giving part of our way of life.  

Jointly organised by the National Volunteer & Philanthropy Centre, the National Council of Social Service, 

and the SG Cares Office, SG Cares Giving Week aims to inspire individuals, businesses, non-profit 

organisations and the community to give their best for others by sharing their Time, Talent, Treasure and 

Voice in support of any cause they are passionate about in all ways, big and small.  

These are the little acts, when multiplied by millions, that make a world of difference. Together, let’s build 

a Singapore that cares! Take action and support the SG Cares Giving Week, visit www.givingweek.sg. 

 

About Citi  

Citi, the leading global bank, has approximately 200 million customer accounts and does business in more 
than 160 countries and jurisdictions. Citi provides consumers, corporat ions, governments and institutions 
with a broad range of financial products and services, including consumer banking and credit, corporate 
and investment banking, securities brokerage, transaction services and wealth management  
 
Additional information may be found at www.citigroup.com | Twitter: @Citi | YouTube: 

www.youtube.com/citi | Blog: http://blog.citigroup.com | Facebook: www.facebook.com/citi | LinkedIn: 
www.linkedin.com/company/citi. 
 
 

Media Enquiries 
 
Jimmy Ong     +65 6657 5550     jimmy.bh.ong@citi.com 
 
Ho Kai Feng     +65 9117 9726     kai.feng.ho@citi.com 
 

https://urldefense.com/v3/__https:/apc01.safelinks.protection.outlook.com/?url=http*3A*2F*2Fwww.givingweek.sg*2F&data=04*7C01*7Crachaelklyne*40nvpc.org.sg*7C942ec24762074e4c39ca08d9a29dd84a*7C6eb80d66c5a74ebdb248ff902bbf66c7*7C0*7C0*7C637719621218107510*7CUnknown*7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0*3D*7C1000&sdata=w16jvDigC73gSOvWzh*2FhuQGKG7wI8zR0QOCXofx17YQ*3D&reserved=0__;JSUlJSUlJSUlJSUlJSUlJSUl!!Jkho33Y!0D63LO_K2S868Xslpcm6zC-skgWFWMbmgs4ku03c6t8Diu4Ie5YJCuqNxrwU2jYRiQ$
http://www.citigroup.com/
http://www.twitter.com/citi
http://www.youtube.com/citi
http://blog.citigroup.com/
http://www.facebook.com/citi
http://www.linkedin.com/company/citi
mailto:jimmy.bh.ong@citi.com
mailto:kai.feng.ho@citi.com

